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Hello and welcome to our September 2025 Retail Round-Up!

This newsletter brings you a curated collection of observations,
news, and POS display photography from retail across UK. Our
goal is to provide insightful support for our POS partnerships. We
look forward to sharing more each month and actively welcome
your feedback as we refine the format for future editions.

We hope you enjoy the read!
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September - Retail news
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5,000% surge in online searches for “Diwali
party food” and “Indian food” over the last 30
days as families prepare for the Festival of
Lights
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Visit our website: www.dssmith.com



https://ec.europa.eu/eurostat/en/web/products-euro-indicators/w/4-05122024-ap
https://retailtimes.co.uk/new-research-reveals-the-commercial-impact-of-discounting-on-consumer-behaviour/
https://retailtimes.co.uk/niq-uk-shoppers-hold-off-on-supermarket-spend-eyeing-seasonal-deals-and-healthier-choices/
https://www.talkingretail.com/news/industry-news/retail-spending-slows-as-budget-approaches-14-10-2025/
https://retailtimes.co.uk/searches-for-diwali-party-food-spike-5000-as-hellofresh-experts-predict-the-uks-most-popular-dishes/
https://www.grocerygazette.co.uk/2025/10/10/uk-retail-footfall-drops-in-september/
https://www.dssmith.com/uk/products-services/point-of-sale-display-solutions
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Smith

POS activations and
in-store display photos



https://www.dssmith.com/uk/products-services/point-of-sale-display-solutions

How did brands prepare for the
Diwali Festival?




Brands brought Diwali to life in-store with bold activations, using lights and rich red and gold tones to
connect with festive shoppers.




Diwali In-Store displays

DS Smith proudly partnered with MARS to celebrate the Diwali
Festival — here’s how we brought the celebration to life.
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Consumer, brand
and retail news




Consumer, brand and retail news headlineg

Red Bull unveils latest

Mondelez trials paper ed Bull unveils latest
Cadbury Heroes tubs in winter edition Fuji Apple an

Tesco ahead of Christmas.

Ginger.

Weetabix Crispy Minis

Caramelised Biscuit in new
PMP format.

Bel UK taps into Netflix global
phenomenon Stranger Things
with Babybel® Hellfire limited

edition.

Visit our website: www.dssmith.com

Arla launches Arla Cultura, a

new gut-health dairy brand
designed to bring accessible,

science-backed nutrition to

British shoppers.

Doritos launches limited-

edition Stranger Things-
themed party packs.

Carlsberg Britvic partners with
DS Smith to create sustainable
ackaging innovation and cut
out over 50 tonnes of carbon
dioxide emissions.

Five supermarkets investing

in customer-related Al tech.



https://www.talkingretail.com/products-news/soft-drinks/red-bull-unveils-latest-winter-edition-fuji-apple-and-ginger-09-09-2025/
https://www.talkingretail.com/products-news/soft-drinks/red-bull-unveils-latest-winter-edition-fuji-apple-and-ginger-09-09-2025/
https://www.talkingretail.com/products-news/soft-drinks/red-bull-unveils-latest-winter-edition-fuji-apple-and-ginger-09-09-2025/
https://www.thegrocer.co.uk/news/mondelez-trials-paper-cadbury-heroes-tubs-in-tesco-ahead-of-christmas/710919.article
https://www.thegrocer.co.uk/news/mondelez-trials-paper-cadbury-heroes-tubs-in-tesco-ahead-of-christmas/710919.article
https://www.thegrocer.co.uk/news/mondelez-trials-paper-cadbury-heroes-tubs-in-tesco-ahead-of-christmas/710919.article
https://www.horecatrends.pl/inne/900/auchan_polska_i_intermarch_otrzymaly_od_uokik_zgode_na_utworzenie_sojuszu_zakupowego,48911.html
https://www.dssmith.com/uk/media/our-stories/2025/10/carlsberg-britvic-partners-with-ds-smith-to-create-sustainable-packaging-innovation-and-cut-out-over-50-tonnes-of-carbon-dioxide-emissions
https://www.dssmith.com/uk/media/our-stories/2025/10/carlsberg-britvic-partners-with-ds-smith-to-create-sustainable-packaging-innovation-and-cut-out-over-50-tonnes-of-carbon-dioxide-emissions
https://www.dssmith.com/uk/media/our-stories/2025/10/carlsberg-britvic-partners-with-ds-smith-to-create-sustainable-packaging-innovation-and-cut-out-over-50-tonnes-of-carbon-dioxide-emissions
https://www.dssmith.com/uk/media/our-stories/2025/10/carlsberg-britvic-partners-with-ds-smith-to-create-sustainable-packaging-innovation-and-cut-out-over-50-tonnes-of-carbon-dioxide-emissions
https://www.dssmith.com/uk/media/our-stories/2025/10/carlsberg-britvic-partners-with-ds-smith-to-create-sustainable-packaging-innovation-and-cut-out-over-50-tonnes-of-carbon-dioxide-emissions
https://retailtimes.co.uk/bel-uk-taps-into-netflix-global-phenomenon-stranger-things-with-babybel-hellfire-limited-edition/?_gl=1*nvb8e2*_up*MQ..*_ga*MTk4MjM3MjcxMS4xNzYxMTQ2ODUz*_ga_6RK2DNX7NQ*czE3NjEyMjQ0MjIkbzUkZzAkdDE3NjEyMjQ0MjIkajYwJGwwJGgw
https://retailtimes.co.uk/bel-uk-taps-into-netflix-global-phenomenon-stranger-things-with-babybel-hellfire-limited-edition/?_gl=1*nvb8e2*_up*MQ..*_ga*MTk4MjM3MjcxMS4xNzYxMTQ2ODUz*_ga_6RK2DNX7NQ*czE3NjEyMjQ0MjIkbzUkZzAkdDE3NjEyMjQ0MjIkajYwJGwwJGgw
https://retailtimes.co.uk/bel-uk-taps-into-netflix-global-phenomenon-stranger-things-with-babybel-hellfire-limited-edition/?_gl=1*nvb8e2*_up*MQ..*_ga*MTk4MjM3MjcxMS4xNzYxMTQ2ODUz*_ga_6RK2DNX7NQ*czE3NjEyMjQ0MjIkbzUkZzAkdDE3NjEyMjQ0MjIkajYwJGwwJGgw
https://retailtimes.co.uk/bel-uk-taps-into-netflix-global-phenomenon-stranger-things-with-babybel-hellfire-limited-edition/?_gl=1*nvb8e2*_up*MQ..*_ga*MTk4MjM3MjcxMS4xNzYxMTQ2ODUz*_ga_6RK2DNX7NQ*czE3NjEyMjQ0MjIkbzUkZzAkdDE3NjEyMjQ0MjIkajYwJGwwJGgw
https://www.talkingretail.com/products-news/grocery/weetabix-crispy-minis-caramelised-biscuit-in-new-pmp-format-17-09-2025/
https://www.talkingretail.com/products-news/grocery/weetabix-crispy-minis-caramelised-biscuit-in-new-pmp-format-17-09-2025/
https://www.talkingretail.com/products-news/crisps-snacks/doritos-launches-limited-edition-stranger-things-themed-party-packs-16-09-2025/
https://www.talkingretail.com/products-news/crisps-snacks/doritos-launches-limited-edition-stranger-things-themed-party-packs-16-09-2025/
https://www.talkingretail.com/products-news/crisps-snacks/doritos-launches-limited-edition-stranger-things-themed-party-packs-16-09-2025/
https://www.grocerygazette.co.uk/2025/09/17/five-supermarkets-investing-in-customer-related-ai-tech/
https://www.grocerygazette.co.uk/2025/09/17/five-supermarkets-investing-in-customer-related-ai-tech/
https://www.talkingretail.com/products-news/chilled/arla-launches-arla-cultura-02-09-2025/
https://www.talkingretail.com/products-news/chilled/arla-launches-arla-cultura-02-09-2025/
https://www.talkingretail.com/products-news/chilled/arla-launches-arla-cultura-02-09-2025/
https://www.talkingretail.com/products-news/chilled/arla-launches-arla-cultura-02-09-2025/
https://www.talkingretail.com/products-news/chilled/arla-launches-arla-cultura-02-09-2025/
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‘ Gen Z Redtall
Expectations by 2050

Future trends shaping shopping habits of
young consumers



https://www.dssmith.com/uk/products-services/point-of-sale-display-solutions

Retailers must evolve
by:

New research explores how Gen Z
(currently aged up to 28) will reshape
Britain's high streets by 2050.

Offering differentiated,
immersive experiences.

Embracing new formats and
Al-driven personalisation.

With their growing economic influence and
digital-native mindset, Gen Z is expected to
drive a transformation toward immersive,
tech-enabled, and experience-rich retail

. Creating multi-functional spaces
environments.

that blend retail, hospitality, and community.

The high street will become a “living stage”

A fusion of shopping, co-working, wellness, and

entertainment. It will be less about transactions and more

about connection, discovery, and belonging. ,
DS,

SOURCE: Retail Times

Private & Confidential © DS Smith www.dssmith.com Smlth



https://retailtimes.co.uk/american-express-how-gen-z-will-redefine-retail-by-2050/

GEN Z
Key expectations

Gen Z Retail Expectations

Gen Z seeks immersive, tech-driven retail with unique offline experiences and
vibrant social spaces.

Technology and Personalization

Al and digital tools like virtual try-ons enhance personalization and convenience
in stores.

Cultural and Leisure Integration

High streets will blend retail with dining, leisure, culture, and entertainment for
full-day experiences.

Gen Z Retail Expectations by 2050

Desire cultural spaces like galleries & theatres

Want rotating pop-ups & new venues

Anticipate driverless car travel to shops

Expect drone deliveries|

Welcome Al-powered rewards & recommendations

Prefer stores with digital try-ons & Al styling

Believe Al should enhance store experiences

View shopping as a full day out|

Expect retail to include dining & entertainment|

Want offline experiences not available online

=
n
s
=
=
@
S
=)
S

SOURCE: Retail Times Percentage (%)



https://retailtimes.co.uk/american-express-how-gen-z-will-redefine-retail-by-2050/

POS Display

DS Smith POS solutions

We can help you with deeper
customerinsights, smarter
innovations and sustainable
POS solutions, all deployed
with speed, aqgility and scale.
Contact us about your next
campaign today.

Packaging

DS Smith Packaging solutions

We help stores increase
efficiency, boost turnoverand
reduce costs. Contact us to
connect with industry leading
packaging strateqists.

Talk to one of
our experts
to find out

more

Innovation

N

Innovation at DS Smith

Our innovation strategy is based
on delivering our objectives on the
immediate, mediumand long-term
horizon. We are investing globally
in our people, plants and our
partner ecosystem. Contact us
about how we can innovate for
now and for next.

Sustainability (
DS Smith Sustainability J
Our circular business model is

built around sustainability, and

we are leading the way towards
alow-carbon, circular economy.

Download our latest report here

s

Smith



https://www.dssmith.com/products-services/pos-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/products-services/packaging-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/company/our-innovation
mailto:anouska.kett@dsmith.com
https://www.dssmith.com/sustainability
https://www.dssmith.com/sustainability/reporting-hub/sustainabilityreport
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