




https://ec.europa.eu/eurostat/en/web/products-euro-indicators/w/4-05122024-ap
https://www.talkingretail.com/news/industry-news/retailers-urged-to-build-emotional-connections-as-shopper-confidence-is-unlikely-to-shift-18-03-2025/
https://retailtimes.co.uk/new-research-reveals-the-majority-of-retail-brands-expect-increased-investment-into-customer-loyalty/
https://www.talkingretail.com/news/industry-news/sales-down-7-2-in-independent-c-stores-latest-figures-show-04-04-2025/
https://www.grocerygazette.co.uk/2025/03/28/interview-tiktok-shop-fresh/
https://www.talkingretail.com/news/industry-news/inflation-figures-show-slight-easing-of-pressure-in-the-short-term-26-03-2025/
https://www.talkingretail.com/news/industry-news/uk-retail-footfall-rebounds-with-high-streets-leading-the-way-10-03-2025/














https://www.retailgazette.co.uk/blog/2025/03/sainsburys-new-convenience/
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https://retailtimes.co.uk/pepsi-launches-two-new-zero-sugar-flavours-and-creates-the-worlds-first-ai-sweetest/
https://retailtimes.co.uk/pepsi-launches-two-new-zero-sugar-flavours-and-creates-the-worlds-first-ai-sweetest/
https://retailtimes.co.uk/pepsi-launches-two-new-zero-sugar-flavours-and-creates-the-worlds-first-ai-sweetest/
https://retailtimes.co.uk/pepsi-launches-two-new-zero-sugar-flavours-and-creates-the-worlds-first-ai-sweetest/
https://www.horecatrends.pl/inne/900/auchan_polska_i_intermarch_otrzymaly_od_uokik_zgode_na_utworzenie_sojuszu_zakupowego,48911.html
https://www.talkingretail.com/products-news/confectionery/cadbury-dairy-milk-teams-with-lotus-biscoff-18-03-2025/
https://www.talkingretail.com/products-news/confectionery/cadbury-dairy-milk-teams-with-lotus-biscoff-18-03-2025/
https://www.talkingretail.com/products-news/confectionery/toffifee-launches-movie-night-promotion-25-03-2025/
https://www.talkingretail.com/products-news/confectionery/toffifee-launches-movie-night-promotion-25-03-2025/
https://www.talkingretail.com/products-news/confectionery/twix-launches-global-brand-platform-25-03-2025/
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https://www.talkingretail.com/products-news/confectionery/twix-launches-global-brand-platform-25-03-2025/
https://www.talkingretail.com/products-news/crisps-snacks/walkers-snacks-launches-on-pack-a-minecraft-movie-promotion-26-03-2025/
https://www.talkingretail.com/products-news/crisps-snacks/walkers-snacks-launches-on-pack-a-minecraft-movie-promotion-26-03-2025/
https://www.talkingretail.com/products-news/crisps-snacks/walkers-snacks-launches-on-pack-a-minecraft-movie-promotion-26-03-2025/
https://www.grocerygazette.co.uk/2025/04/01/unilever-acquires-wild/
https://www.grocerygazette.co.uk/2025/04/01/unilever-acquires-wild/
https://www.grocerygazette.co.uk/2025/04/01/unilever-acquires-wild/
https://www.retailgazette.co.uk/blog/2025/03/tesco-taps-into-fruit-beer/
https://www.retailgazette.co.uk/blog/2025/03/tesco-taps-into-fruit-beer/
https://www.retailgazette.co.uk/blog/2025/03/tesco-taps-into-fruit-beer/
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A
world

driven by materials,
em

issions & waste

Understanding the macro 
trends in this interconnected 
and complex world helps us 
ultimately understand how 
packaging is, can and will be 
redefined for the future. 

D
igita

lisa
tio

n
,
A
I

&
robotics

in
a
ll

se
c
to

rs

G
e
o
p
o
li
ti
c
s
,
a
ct

iv
is
m

&
p
o
la

ri
sa

ti
o
n

In
d
ividualism

, convenience

&
d
elightful experiences

Choic
ef

ul
&

va
lu

e

driv
en

co
ns

um
pt

io
n



www.dssmith.comPrivate & Confidential © DS Smith  

A world driven 
by materials, 
emissions & 
waste 
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Although consumers live in an increasingly digital world, everything we 
consume relies heavily on materials and energy; from internet cables to raw 
ingredients and packaging materials. We already see a huge shift towards 
governments and organisations focussing on the supply chain. We see 
companies setting scope 3 targets. The most significant piece of packaging 
legislation ever, PPWR, has been introduced in Europe with EUDR and 
product passports on the way. Carbon, waste and traceability tackled 
together. Are your strategies holistic on all three?

8 

global supply 
chains account 
for more than 
50% of global 

emissions

186.5kg 
of packaging 

waste per 
person in 
the EU

Sources: Accenture, Eurostat 2022, Plastic Recyclers Europe, Carbon Disclosure Report 2024

15% 
of companies 
with Scope 3 

targets to reduce 
supply chain 
emissions

PPWR

EU 
Green 
Deal

Net 
Zero

https://www.accenture.com/gb-en/insights/supply-chain-operations/supply-chains-key-unlocking-net-zero-emissions
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Almost everything we consume has to be 
packaged and transported at least once, 
if not multiple times during its lifecycle

Source: Most recent available data from Eurostat - 2022www.dssmith.comPrivate & Confidential © DS Smith  

186.5kg 
of packaging 

waste created, 
per person in 

the EU in 2022

221.9kg 
of packaging 

waste created, 
per person, per 
year in the EU 
expected by 

2030

19% increase

The nature of global product supply chains of different brands and 
retailers determine what packaging is needed. But ultimately, all 
packaging eventually reaches an end of life and is disposed.  

According to the 
European commission…
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Sources: Accenture, Eurostat, Plastic Recyclers Europe

PPWR Grade C (70%) 
All packaging below this recycling 
rate banned from 2030

PPWR Grade B (80%) 
All packaging below this recycling 
rate banned from 2038

PPWR Grade A (95%)

We are in the era of accountability
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Packaging recycled Packaging waste created Recycling rate

Recycling and re-use targets for 
certain packaging types by 2030

Packaging minimisation and 50% empty 
space ratio targets for grouped, transport 
and e-commerce packaging

Mandatory minimum 
recycled content for various 
plastic types, by 2030%

Bans on certain 
plastic packaging 
by 2030

New, EU-wide definition of 
what is recyclable and new 
labelling measures

We see a huge shift towards governments and organisations focussing on the supply 

chain. From companies setting Scope 3 targets, 100% reusable and recyclable 

packaging targets, to new laws, targets, fees and taxes. The most significant of 

these, is the EU Packaging and Packaging Waste Regulation (2025).  

https://www.accenture.com/gb-en/insights/supply-chain-operations/supply-chains-key-unlocking-net-zero-emissions
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