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July 2025
Retail Round-Up

Hello and welcome to our July 2025 Retail Round-Up!

This newsletter brings you a curated collection of observations,
news, and POS display photography from retail across UK. Our
goalis to provide insightful support for our POS partnerships. We
look forward to sharing more each month and actively welcome
your feedback as we refine the format for future editions.

We hope you enjoy the read!

What's inside?

@ In-store photography

@ Insights and consumer trends
Brand and retail news

@ Innovation and sustainability




July- Retail news

Total till sales increased by | Footfall across all ‘| UKshop price inflation 19 million UE adu(ljts
5.8% , driven by summer UK retail acceleratedinJuly to have abandone
products such as fresh locations rose by "3 0.7%, drivenbyrising Llrseshzeiinfeers
cream (+13.8%), cider +3.7%, marking | food costs and looming grow. Findings
(+11.2%), with £132m a clear shiftin tax hikes, with showed thereisa
spent on strawberries. gen=umey , economists expecting significant
Soft drinks (+14%), with engagement . inflation to stay above opportunity for

driven by cultural g o N 3% th R end el ERIES
0 ; o throu ear-end.
value sales up by 21%. moments and A = developing non UPF

seasonal A g o o \"7 productsto
behaviour. ‘ : a capitalize into the
. shift.

Source: Talking Retail 3 i :
g "W Source: Retail Gazette Source: The Grocer

Since 2023, UK grocery shoppers have
increasingly switched where they shop, with
discount retailers gaining the most from this

trend. Consumers look to stretch their budgets.
Cross-shopping has become standard, with 80%
of shoppers visiting 3.2 different retailers.

Source: Retail Times

Visit our website: www.dssmith.com


https://ec.europa.eu/eurostat/en/web/products-euro-indicators/w/4-05122024-ap
https://retailtimes.co.uk/supermarket-loyalty-wanes-as-41-of-consumers-switch-from-main-grocer/
https://www.retailgazette.co.uk/blog/2025/07/rising-food-prices/
https://www.talkingretail.com/news/industry-news/data-shows-event-led-retail-recovery-in-july-07-08-2025/
https://www.thegrocer.co.uk/news/data-19-million-uk-adults-ditch-upfs-as-health-fears-grow/706988.article
https://www.talkingretail.com/news/industry-news/summer-surge-for-groceries-but-customers-remain-cautious-says-nielsen-23-07-2025/
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Activation of the month! | ASDA | McVities |affa Hot Honey
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DS Smith have collaborated with McVities in implementing the shopper units for the release of the new NPD,
Hot honey on Jaffa cakes.
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SAINSBURYS SAINSBURYS SAINSBURYS WAITROSE
MCVITIES KELLOGS RYVITA CARRS
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SAINSBURYS SAINSBURYS SAINSBURYS ALDI
ROBINSONS PEPSI LUCOZADE PRIME

@ Half Pallet @ Walk around Unit @ 5 shelf QP @ 4 shelf QP
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Brand special promo
@ g i @ QP Stackable O Eye catching colours

matching the bottle




Nectar
Prices

Give your tescher & box of

SAINSBURYS
MALTESERS

@ 2 shelf QP
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Gift presentation, with
eye catching key visual
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SOUR PATCH KIDS CADBURY M&Ms
WOW arch with 3D 4 shelf OP 4 Shelf QP display
elements @ SEQ @

@ Brand promotion

E%D Multi product offer

O Limited edition

@ New product
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Multiproduct offer
with informative texts

BOOTS
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@ 4 shelf FSDU

@ Creative and eye-
catching elements

@ Brand promotion
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POST OFFICE THE ENTERTEINER ASDA PETS CORNER
POKEMON SPIN MASTER SQUISHMALLOWS KING CATNIP
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Consumer, brand
and retail news



Retail news headlines
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Pladis adds a berry twist to
Mcvitie’s Digestives.
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Ben & Jerry’s debuts latest
flavour launch: Chocolatey
Orange Chunk.

Visit our website: www.dssmith.com

Aldi to open one new store .
every week for the rest of Maryland launches non

2025. HFSS product.
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adb 11111 g p Pepsi Max rewards
adb DaWa s retailers with new

Awd promo.

Mentos brings most
opular confectioner
flavour to Pure Fresh Gum

range: Strawberry.

Budweiser launches
limited edition ‘'Home

Again’ cans to toast
Lionesses triumph.



https://retailtimes.co.uk/aldi-to-open-one-new-store-every-week-for-the-rest-of-2025/
https://retailtimes.co.uk/aldi-to-open-one-new-store-every-week-for-the-rest-of-2025/
https://retailtimes.co.uk/aldi-to-open-one-new-store-every-week-for-the-rest-of-2025/
https://www.talkingretail.com/products-news/biscuits-cakes/pladis-adds-a-berry-twist-to-mcvities-digestives-12-06-2025/
https://www.horecatrends.pl/inne/900/auchan_polska_i_intermarch_otrzymaly_od_uokik_zgode_na_utworzenie_sojuszu_zakupowego,48911.html
https://retailtimes.co.uk/maryland-launches-non-hfss-product/?_gl=1*1gp3fx0*_up*MQ..*_ga*MjgyNDk5OTIwLjE3NTQ2NjM3OTA.*_ga_6RK2DNX7NQ*czE3NTQ2NjM3ODkkbzEkZzAkdDE3NTQ2NjM3ODkkajYwJGwwJGgw
https://retailtimes.co.uk/maryland-launches-non-hfss-product/?_gl=1*1gp3fx0*_up*MQ..*_ga*MjgyNDk5OTIwLjE3NTQ2NjM3OTA.*_ga_6RK2DNX7NQ*czE3NTQ2NjM3ODkkbzEkZzAkdDE3NTQ2NjM3ODkkajYwJGwwJGgw
https://retailtimes.co.uk/mentos-brings-most-popular-confectionery-flavour-to-pure-fresh-gum-range-strawberry/
https://retailtimes.co.uk/mentos-brings-most-popular-confectionery-flavour-to-pure-fresh-gum-range-strawberry/
https://retailtimes.co.uk/mentos-brings-most-popular-confectionery-flavour-to-pure-fresh-gum-range-strawberry/
https://retailtimes.co.uk/ben-jerrys-debuts-latest-flavour-launch-chocolatey-orange-chunk/?_gl=1*xv4crs*_up*MQ..*_ga*MjgyNDk5OTIwLjE3NTQ2NjM3OTA.*_ga_6RK2DNX7NQ*czE3NTQ2NjM3ODkkbzEkZzAkdDE3NTQ2NjM3ODkkajYwJGwwJGgw
https://retailtimes.co.uk/ben-jerrys-debuts-latest-flavour-launch-chocolatey-orange-chunk/?_gl=1*xv4crs*_up*MQ..*_ga*MjgyNDk5OTIwLjE3NTQ2NjM3OTA.*_ga_6RK2DNX7NQ*czE3NTQ2NjM3ODkkbzEkZzAkdDE3NTQ2NjM3ODkkajYwJGwwJGgw
https://retailtimes.co.uk/ben-jerrys-debuts-latest-flavour-launch-chocolatey-orange-chunk/?_gl=1*xv4crs*_up*MQ..*_ga*MjgyNDk5OTIwLjE3NTQ2NjM3OTA.*_ga_6RK2DNX7NQ*czE3NTQ2NjM3ODkkbzEkZzAkdDE3NTQ2NjM3ODkkajYwJGwwJGgw
https://retailtimes.co.uk/cadbury-announces-the-cadbury-giveaway-give-away/
https://retailtimes.co.uk/cadbury-announces-the-cadbury-giveaway-give-away/
https://retailtimes.co.uk/cadbury-announces-the-cadbury-giveaway-give-away/
https://www.talkingretail.com/products-news/crisps-snacks/pepsi-max-rewards-retailers-with-new-promo-10-07-2025/
https://www.talkingretail.com/products-news/crisps-snacks/pepsi-max-rewards-retailers-with-new-promo-10-07-2025/
https://www.talkingretail.com/products-news/crisps-snacks/pepsi-max-rewards-retailers-with-new-promo-10-07-2025/
https://www.thegrocer.co.uk/news/budweiser-launches-limited-edition-home-again-cans-to-toast-lionesses-triumph/707608.article
https://www.thegrocer.co.uk/news/budweiser-launches-limited-edition-home-again-cans-to-toast-lionesses-triumph/707608.article
https://www.thegrocer.co.uk/news/budweiser-launches-limited-edition-home-again-cans-to-toast-lionesses-triumph/707608.article
https://www.thegrocer.co.uk/news/budweiser-launches-limited-edition-home-again-cans-to-toast-lionesses-triumph/707608.article
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Understanding the macro
trends in this interconnected
and complex world helps us
ultimately understand how
packaging is, can and will be
redefined for the future.

Private & Confidential © DS Smith www.dssmith.com
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of CEOs said they
will alter their

supply chains in

response to rising

M OF
L UTION rHERf/S

A complex final macro-trend; as conflict and political issues continue to drive
extreme tension and polarisation amongst consumers. 2024 was a prolific year
for activists, with 243 campaigns launched globally. But it is also driving apathy
amongst others with growing trends towards some consumers being
“Greenwashed out” according to Euromonitor. What we do know for sure, it that
the last 5 years have been changing the way consumers expect governments to
act, and how much they expect them to drive social and environmental change.

A complex mix of consumer demand, brand and retailer ambitions and
legislation, are driving a generation of accountability.

Around one

of consumers

claim to feel
exhausted
by climate

“doom & gloom”

}

of professionals
said their companies
will invest in
certifications to
avoid greenwashing
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https://www.gwi.com/connecting-the-dots/ok-doomer
https://www.forbes.com/sites/edwardsegal/2025/01/13/the-risks-that-surveyed-executives-are-worrying-about-the-most-in-2025/
https://lp.euromonitor.com/white-paper/2024-global-consumer-trends/greenwashed-out

Nostalgia appeals to a wide demographic

U K Ha I |0WEEI‘I tl‘endS N\ making it an effective strategy for engaginc_:;
2 0 2 5 diverse audiences.

From spooky cocktails to th med!s
brands are capltallzmg ont isu

Nostal gla. Classic horroricons expect a resurgence of experiential aspects | \
: consumer engagement and h
interest, retro styles. Mfaring

on creative, Instagram-worthy offerings. TV shows, tojjnspire cophsumers t |

lebrations, at home in ur 3 '
gement L / rw ? z

Interactive and Immersive experiences: UL

Entertainment-focused seasonal ranges for in-home celebrations. ;
Costumes and decorations-made f

recycled, biodegradable ) materials

I 1l 1 1 ' reused over multip
Sustainability and circular consumption: strong Lp __

e - o —

demand for eco-friendly materials. ——

Source: Retail Times, Accio, Marketer Calendar = DS

DPS\Srnith €INTERNAL © DS Smith  www.dssmith.com

Food and Beverage innovations: with afocus wqoms withlfiew film ré .e; ’J
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https://retailtimes.co.uk/learnings-from-halloween-can-help-brands-have-a-more-confident-christmas-says-industry-specialist/
https://www.accio.com/business/current_halloween_trends?utm_source=chatgpt.com
https://marketercalendar.com/events/halloween/2025/gb/?utm_source=chatgpt.com

POS Display

DS Smith POS solutions

We can help you with deeper
customerinsights, smarter
innovations and sustainable
POS solutions, all deployed
with speed, agility and scale.
Contact us about your next
campaign today.

Packaging

DS Smith Packaging solutions

We help storesincrease
efficiency, boost turnover and
reduce costs. Contactusto
connect with industry leading
packaging strategqists.

Talk to one of
our experts to
find out more

Innovation

g

Innovation at DS Smith

Ourinnovation strategy is based
on delivering our objectives on the
immediate, medium and long-term
horizon. We are investing globally
in our people, plants and our
partner ecosystem. Contact us
about how we can innovate for
now and for next.

Sustainability (
DS Smith Sustainability - _/‘
Our circular business model is

built around sustainability, and

we are leading the way towards a
low-carbon, circular economy.

Download our latest report here

&



https://www.dssmith.com/products-services/pos-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/products-services/packaging-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/company/our-innovation
mailto:anouska.kett@dsmith.com
https://www.dssmith.com/sustainability
https://www.dssmith.com/sustainability/reporting-hub/sustainabilityreport
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