




https://ec.europa.eu/eurostat/en/web/products-euro-indicators/w/4-05122024-ap
https://retailtimes.co.uk/supermarket-loyalty-wanes-as-41-of-consumers-switch-from-main-grocer/
https://www.retailgazette.co.uk/blog/2025/07/rising-food-prices/
https://www.talkingretail.com/news/industry-news/data-shows-event-led-retail-recovery-in-july-07-08-2025/
https://www.thegrocer.co.uk/news/data-19-million-uk-adults-ditch-upfs-as-health-fears-grow/706988.article
https://www.talkingretail.com/news/industry-news/summer-surge-for-groceries-but-customers-remain-cautious-says-nielsen-23-07-2025/
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https://www.talkingretail.com/products-news/biscuits-cakes/pladis-adds-a-berry-twist-to-mcvities-digestives-12-06-2025/
https://www.horecatrends.pl/inne/900/auchan_polska_i_intermarch_otrzymaly_od_uokik_zgode_na_utworzenie_sojuszu_zakupowego,48911.html
https://retailtimes.co.uk/maryland-launches-non-hfss-product/?_gl=1*1gp3fx0*_up*MQ..*_ga*MjgyNDk5OTIwLjE3NTQ2NjM3OTA.*_ga_6RK2DNX7NQ*czE3NTQ2NjM3ODkkbzEkZzAkdDE3NTQ2NjM3ODkkajYwJGwwJGgw
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https://www.thegrocer.co.uk/news/budweiser-launches-limited-edition-home-again-cans-to-toast-lionesses-triumph/707608.article
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A
world

driven by materials,
em

issions & waste

Understanding the macro 
trends in this interconnected 
and complex world helps us 
ultimately understand how 
packaging is, can and will be 
redefined for the future. 
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77% 
of CEOs said they 

will alter their 
supply chains in 

response to rising 
international 

tensions 45% 
of professionals 

said their companies 
will invest in 

certifications to 
avoid greenwashing

Geopolitics, 
activism & 
polarisation

A complex final macro-trend; as conflict and political issues continue to drive 
extreme tension and polarisation amongst consumers. 2024 was a prolific year 
for activists, with 243 campaigns launched globally. But it is also driving apathy 
amongst others with growing trends towards some consumers being 
“Greenwashed out” according to Euromonitor. What we do know for sure, it that 
the last 5 years have been changing the way consumers expect governments to 
act, and how much they expect them to drive social and environmental change. 

A complex mix of consumer demand, brand and retailer ambitions and 
legislation, are driving a generation of accountability. 

Sources: Global Web Index, Forbes, Euromonitor

Supply 
chain 
risk

Around one 

Fifth 
of consumers 
claim to feel 
exhausted 
by climate 

“doom & gloom”

https://www.gwi.com/connecting-the-dots/ok-doomer
https://www.forbes.com/sites/edwardsegal/2025/01/13/the-risks-that-surveyed-executives-are-worrying-about-the-most-in-2025/
https://lp.euromonitor.com/white-paper/2024-global-consumer-trends/greenwashed-out
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UK Halloween trends 
2025

https://retailtimes.co.uk/learnings-from-halloween-can-help-brands-have-a-more-confident-christmas-says-industry-specialist/
https://www.accio.com/business/current_halloween_trends?utm_source=chatgpt.com
https://marketercalendar.com/events/halloween/2025/gb/?utm_source=chatgpt.com
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