




https://ec.europa.eu/eurostat/en/web/products-euro-indicators/w/4-05122024-ap
https://retailtimes.co.uk/niq-total-till-february-love-was-in-the-aisle-this-valentines-as-brits-spend-almost-1bn-on-flowers-gifts-and-dine-at-home-meals
https://www.talkingretail.com/news/industry-news/brits-spend-almost-1bn-on-valentines-food-and-gifting-05-03-2025/
https://www.talkingretail.com/news/industry-news/brits-spend-almost-1bn-on-valentines-food-and-gifting-05-03-2025/
https://www.campaignasia.com/article/valentines-day-2025-round-up-how-uk-brands-are-treating-romance/500792
https://www.linkedin.com/posts/aliciadrummond1994_a-stroke-of-marketing-brilliance-from-heinz-activity-7296077329770897408-zu8H/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAslFPABNAvl1kjI57lxnSTDSxBX3KknWF0
https://www.campaignasia.com/article/valentines-day-2025-round-up-how-uk-brands-are-treating-romance/500792
https://www.campaignasia.com/article/valentines-day-2025-round-up-how-uk-brands-are-treating-romance/500792
https://www.campaignasia.com/article/valentines-day-2025-round-up-how-uk-brands-are-treating-romance/500792
https://retailtimes.co.uk/uk-retailers-prepare-for-a-buoyant-valentines-day-as-more-shoppers-intend-to-spend-says-globaldata/#:~:text=11.9%25%20of%20Valentine%27s%20shoppers%20intend,cards%20for%20other%20loved%20ones.
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https://www.thegrocer.co.uk/news/prime-rival-mas-by-messi-sports-drink-to-launch-in-the-uk/701822.article
https://www.thegrocer.co.uk/news/prime-rival-mas-by-messi-sports-drink-to-launch-in-the-uk/701822.article
https://www.thegrocer.co.uk/news/prime-rival-mas-by-messi-sports-drink-to-launch-in-the-uk/701822.article
https://www.retailgazette.co.uk/blog/2025/02/lidl-tiktok-shop/
https://www.retailgazette.co.uk/blog/2025/02/lidl-tiktok-shop/
https://www.retailgazette.co.uk/blog/2025/02/lidl-tiktok-shop/
https://www.horecatrends.pl/inne/900/auchan_polska_i_intermarch_otrzymaly_od_uokik_zgode_na_utworzenie_sojuszu_zakupowego,48911.html
https://www.talkingretail.com/products-news/confectionery/nestle-invites-shoppers-to-have-a-sharing-break-with-new-kit-kat-bars-06-02-2025/
https://www.talkingretail.com/products-news/confectionery/nestle-invites-shoppers-to-have-a-sharing-break-with-new-kit-kat-bars-06-02-2025/
https://www.talkingretail.com/products-news/confectionery/nestle-invites-shoppers-to-have-a-sharing-break-with-new-kit-kat-bars-06-02-2025/
https://www.grocerygazette.co.uk/2025/02/19/heinz-public-new-beans-flavour/
https://www.grocerygazette.co.uk/2025/02/19/heinz-public-new-beans-flavour/
https://www.grocerygazette.co.uk/2025/02/19/heinz-public-new-beans-flavour/
https://www.grocerygazette.co.uk/2025/02/20/ms-paper-packaging-chocolate/
https://www.grocerygazette.co.uk/2025/02/20/ms-paper-packaging-chocolate/
https://www.grocerygazette.co.uk/2025/02/20/ms-paper-packaging-chocolate/
https://www.talkingretail.com/products-news/crisps-snacks/popworks-teams-with-new-bridget-jones-movie-11-02-2025/
https://www.talkingretail.com/products-news/crisps-snacks/popworks-teams-with-new-bridget-jones-movie-11-02-2025/
https://www.talkingretail.com/products-news/crisps-snacks/popworks-teams-with-new-bridget-jones-movie-11-02-2025/
https://www.grocerygazette.co.uk/2025/02/25/ms-ai-wine-tool/
https://www.grocerygazette.co.uk/2025/02/25/ms-ai-wine-tool/
https://www.grocerygazette.co.uk/2025/02/25/ms-ai-wine-tool/
https://www.retailgazette.co.uk/blog/2025/02/whole-foods-new-store/
https://www.retailgazette.co.uk/blog/2025/02/whole-foods-new-store/
https://www.retailgazette.co.uk/blog/2025/02/whole-foods-new-store/
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Trends do not exist in isolation 
of each other. Macro trends and 
their relevance to your packaging 
strategy, must be considered 
jointly with an understanding of 
the retail landscape and shopper 
trends happening in these spaces. 
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Discounters 
and online retail 
driving change

As we continue to live in an inflation-driven environment, consumers focus on 
value means discounters like Aldi, Lidl and others continue to see immense 
growth across all markets in Europe. No longer perceived as only cheap and 
affordable, but as fresh and quality. However, Discounters require different 
packaging formats; mixed cases and more pallet drops. Often creating a lot of 
re-packing waste for organisations supplying them. Similarly, the significance of 
online retail, also requires significant focus as it provides new supply chain, 
packing and profitability challenges.  

Are you packing lines and packaging formats optimised for these two 
growing channels? 

Discounters 
have seen a

 7% 
increase in 
occupier 

floorspace over 
the past decade

Roughly 

23%
of all grocery 
shopping in 

Europe is done 
in discounters

Mixed 
cases

Pallet 
drops

Packaging 
guidelines

Sources: Savills 

https://www.savills.com/research_articles/255800/364620-0
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Europe’s top 10 grocery retailers: 
sales by channel in 2028
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Source: IGD
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When it comes to shoppers, the shorter the time between inspiration and 
purchase, the better. Brands and retailers are constantly exploring strategies to 
shorten this through traditional media, but increasingly now through digital 
displays and audio in-store, to create personalised and real time ads and 
promotions. Retailers are also introducing automation, robotics and computer 
vision will transform store operations, enhancing inventory management, 
streamlining checkout processes, and improving labour productivity. 

Will you explore the synergies between digital POS and physical POS & 
Display solutions? And are you looking ahead to prepare for the era of 
automated distribution centres and back of store?  

retailers who 
add AR or VR 
to their stores 

see a 

94% 
conversion lift

Retail media 
is expanding 
at a faster 
rate than 
traditional 
advertising 
channels

Dynamic 
digital 
pricing

In-store 
screens

Smart 
shelves

QR

Sources: IGD, Shopify 

https://www.shopify.com/enterprise/blog/augmented-reality-ecommerce-shopping


https://www.dssmith.com/products-services/pos-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/products-services/packaging-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/company/our-innovation
mailto:anouska.kett@dsmith.com
https://www.dssmith.com/sustainability
https://www.dssmith.com/sustainability/reporting-hub/sustainabilityreport
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