


Hello and welcome to our August 2025 Retail Round-Up!

This newsletter brings you a curated collection of observations,
news, and POS display photography from retail across UK. Our
goal is to provide insightful support for our POS partnerships. We
look forward to sharing more each month and actively welcome
your feedback as we refine the format for future editions.

We hope you enjoy the read!

August 2025
Retail Round-Up
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@ In-store photography
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August - Retail news

Restrictions on junk food
promotions have reduced
HFSS sales - Before the
new rules in supermarkets,
20in 100 items sold were
HFSS products, which
reduced to 19 after the
restriction was placed.
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Source: TalkingRetail
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Warm weather
boosts retail
sales by 0.5% in
August, likely
boosted by
consumers
grabbing end-
of-season
bargains and
parents
shopping for the
new academic
year.

Source: Retail Times
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Visit our website: www.dssmith.com

Brands are
shifting to
partnerships that
deliverreal
connection, long
term value and
measurable ROL.
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Dinner for Tonight' shopping missions, quick,
budget-friendly baskets aimed at home-cooked
meals, are now the fastest-growing type of trip,

making up one in five visits.

Source: Retail Gazette

Word of mouth
wins over paid
influence: 65%
of UK shoppers
trust user
reviews over
influencer
endorsements.

Source: Retail Times



https://ec.europa.eu/eurostat/en/web/products-euro-indicators/w/4-05122024-ap
https://www.retailgazette.co.uk/blog/2025/08/one-in-five-supermarket/
https://weareipos.com/the-rise-of-brand-collabs-how-strategic-partnerships-are-shaping-the-future/
https://retailtimes.co.uk/warm-weather-boosts-retail-sales-by-0-5-in-august-ons-reports/
https://retailtimes.co.uk/word-of-mouth-beats-paid-influence-65-of-uk-shoppers-trust-user-reviews-over-influencer-endorsements/
https://www.grocerygazette.co.uk/2025/08/26/data-restrictions-on-junk-food-promotions-reduced-hfss-sales/
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How did the biggest brands bring Bluey to
consumers this month?




Bluey Brand Partnerships

This month as our favourite
Heeler pup took overonthe
largest of scales consumers
saw Bluey feature;

On packswith YeoValley!
Retailer takeovers
Gorillamarketing




Bluey Brand Partnerships

Bluey approved

bath time routine

Add some Bluey fun @
to your bath routine
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Childs Farm supported its retail efforts with high traffic digital content across the top performers.
With Amazon and Tesco leading the way!




Bluey Brand Partnerships

Ever wondered how we go from a partnership key visual to instore?

DS Smith joined with Childs Farm to produce Tesco's bathtime themed Bluey POS - it was
so Wackadooand stand out thisis how we did it!




Brand Partnership- In Store Childs Farm
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In true Bluey fashion, Childs Farm ran their race and made the aisles of Tesco blue in their
takeover of the baby and health and beauty aisles.
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Hollrygs  Childg Farm:

“Bringing the fun and adventure, enhancing everyday moments, from breakfast, to bathtime and beyond” The Grocer

Brand Partnership- In Store
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https://www.thegrocer.co.uk/news/bluey-cereal-and-bath-care-range-hit-shelves-amid-bbc-licensing-spree/701976.article

SAINSBURYS
MONDELEZ

* Shelf takeover

@%D Multiproduct offer

<)
Creative 3d shapes

Café-worthy oat
iced lattes at home.
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HOLLAND & BARRETT WAITROSE
TWININGS OATLY & GRIND

@ 4 shelf FSDU @ 4 shelf FSDU
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SAINSBURYS
NESCAFE

@ I shelf QP

] SRPstacking

<= Easy toshop




B&Q
RECKITT

Stacked trayed half
pallet

E%D Multi-product offer

@ Brand impact

HOME BARGAINS
P&G

@ 4 shelf FSDU

@ Colourful, playful
graphics

Eg Multi-product offer

THE RANGE
CUPRINOL

* Shelf takeover
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@ Creative 3D Cuts

Clear product

information

DUNELM
UKG

@ FSDU

@ Brand promotion
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gb Creative shaped header
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TESCO ASDA WAITROSE SAINSBURYS
BRITVIC CAPRI-SUN LONDON ESSENCE LIPTON

@ Half pallet @ Half pallet @ 3 shelf FSDU @ Half pallet

o New product launch & Colourful, playful graphics OE Creative curvature @ Brand special promotion
: & shape arg _
o® Colourful graphics Eﬁ e .EJ'E.I-.I_; OR code to connect with

shoppers
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ALDI ASDA SAINSBURYS
GOODRAYS

PRIME LUCOZADE REDBULL

@ 4 shelf QP @ 4 shelf QP @ 3shelf QP @ 4 shelf FSDU

Eg Multi-product offer <@ Bright-eye catching colours @ Colourful graphics @g Multi-product offer

@ Brand impact @Brandimpact ¢=— Easytoshop




SAINSBURYS

PREMIER FOODS DOLMIO & BENS

@ 3shelf QP @ 4 shelf QP

= SRP =T SRP

@g Multi-product offer Product imagery graphics

HELLMAN'S

@ Compartmented QP

ara  QRcode to connect with
olic shoppers

@%D Multi-product offer

SAINSBURYS
DOLMIO

* Shelf takeover

Bus stops with eye
catching graphics and
productimagery
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PREMIUM COCKTAIL
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Consumer, brand
and retail news




Consumer, brand and retail news headlines:

Strongbow becomes first
alcohol brand to partner with
NavilLens

Gen Zers fuelrise in boxed
and canned wine sales

Visit our website: www.dssmith.com

Co-op boosts its health and

wellness offer through
Holland & Barrett

partnership
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Pop-Tarts teams
up with NFL

"

'

UK consumers shift towards

smarter, softer and more
social sips

Aquafresh teams up with
Paw Patrol for new kid's
range

Aldi to revamp over 20
stores by end of 2025

Coca-Cola named official

partner of Manchester
United



https://www.talkingretail.com/news/industry-news/co-op-boosts-its-health-and-wellness-offer-through-holland-barrett-partnership-27-08-2025/
https://www.talkingretail.com/news/industry-news/co-op-boosts-its-health-and-wellness-offer-through-holland-barrett-partnership-27-08-2025/
https://www.talkingretail.com/news/industry-news/co-op-boosts-its-health-and-wellness-offer-through-holland-barrett-partnership-27-08-2025/
https://www.talkingretail.com/news/industry-news/co-op-boosts-its-health-and-wellness-offer-through-holland-barrett-partnership-27-08-2025/
https://www.thegrocer.co.uk/news/strongbow-becomes-first-alcohol-brand-to-add-navilens-tech/709012.article
https://www.thegrocer.co.uk/news/strongbow-becomes-first-alcohol-brand-to-add-navilens-tech/709012.article
https://www.horecatrends.pl/inne/900/auchan_polska_i_intermarch_otrzymaly_od_uokik_zgode_na_utworzenie_sojuszu_zakupowego,48911.html
https://www.grocerygazette.co.uk/2025/08/15/aldi-to-revamp-over-20-stores-by-end-of-2025/#:~:text=Subscribe%20to%20Grocery%20Gazette%20for%20free&text=Aldi%20UK%20managing%20director%20of,%2C%20Kettering%2C%20Livingston%20and%20Eccles.
https://www.grocerygazette.co.uk/2025/08/15/aldi-to-revamp-over-20-stores-by-end-of-2025/#:~:text=Subscribe%20to%20Grocery%20Gazette%20for%20free&text=Aldi%20UK%20managing%20director%20of,%2C%20Kettering%2C%20Livingston%20and%20Eccles.
https://www.grocerygazette.co.uk/2025/08/21/data-gen-zers-fuel-rise-in-boxed-and-canned-wine-sales/
https://www.grocerygazette.co.uk/2025/08/21/data-gen-zers-fuel-rise-in-boxed-and-canned-wine-sales/
https://www.kamcity.com/namnews/products-promotions/pop-tarts-teams-up-with-nfl/
https://www.kamcity.com/namnews/products-promotions/pop-tarts-teams-up-with-nfl/
https://www.kamcity.com/namnews/products-promotions/aquafresh-teams-up-with-paw-patrol-for-new-kids-range/
https://www.kamcity.com/namnews/products-promotions/aquafresh-teams-up-with-paw-patrol-for-new-kids-range/
https://www.kamcity.com/namnews/products-promotions/aquafresh-teams-up-with-paw-patrol-for-new-kids-range/
https://www.kamcity.com/namnews/products-promotions/coca-cola-named-official-partner-of-manchester-united/
https://www.kamcity.com/namnews/products-promotions/coca-cola-named-official-partner-of-manchester-united/
https://www.kamcity.com/namnews/products-promotions/coca-cola-named-official-partner-of-manchester-united/
https://www.talkingretail.com/news/industry-news/uk-shoppers-drinking-habits-examined-with-new-data-27-08-2025/
https://www.talkingretail.com/news/industry-news/uk-shoppers-drinking-habits-examined-with-new-data-27-08-2025/
https://www.talkingretail.com/news/industry-news/uk-shoppers-drinking-habits-examined-with-new-data-27-08-2025/
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Top 5 gifting trends in 2025

Digital Integration with Physical Stores

QR codes onin-store displays connect shoppers to detailed product
information and gift guides, enhancing the traditional shopping
experience with digital convenience.

Sustainability in Retail Increasing demand for personalised gifts

Consumers are shifting from generic giftsin favor of more

Plastic-free packaging and recyclable gift wrap options. I !
meaningful, customized options that resonate on a personal level.

This shift presents opportunities to differentiate retailer's offerings
while appealing to environmentally conscious consumers.

Multi-Channel Marketing Strategies Growing preference for experience-based

Ensures consistent messaging while allowing retailers to reach
customers at multiple touchpoints throughout their shopping
journey, maximizing engagement and conversion opportunities.

More consumers, prioritize experiences over material possessions,
gift retailers have responded by offering a wide array of
experiences as gifts, ranging from adventure trips to wellness

retreats.
&0

Source: Globe News Wire, Storyly, Forbes Sm |'th
Private & Confidential © DS Smith www.dssmith.com



https://www.globenewswire.com/news-release/2025/02/05/3021430/0/en/Gifts-Retailing-Market-Analysis-Including-Detailed-Profiles-of-156-Major-Companies-2025-2030-Innovations-in-Personalization-and-Customization-of-Gifts-Enhancing-Consumer-Engagement.html
https://www.storyly.io/post/valentines-day-trends-and-statistics
https://www.forbes.com/sites/bernardmarr/2024/10/29/the-future-of-retail-10-game-changing-trends-that-will-define-2025/
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Sustainability, and creativity: vintage- > {? i,
inspired décor. o _
Bran t offer emotlonalcorﬂ-l ction
) ) aroun e season by giving ideaS'and
Emotional connection: consumers are looking for recommendations are sure to win

more than just good products. Shiqhgeloyalty.
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Value and Quality: consumers will continue to Sauvy shopping angiiiiocus on
D . . . promotions will remainimportant.
prioritise value, with a focus on quality over quantity. _

Source: Widdop., Trendbible, G, Mintel

DSiSmith-cINFERNALI © DS Smith  www.dssmith.com



https://www.widdop.co.uk/blog/2025s-hottest-christmas-trends
https://www.trendbible.com/festive-trends-2021-2025-celebrating-christmas-your-own-way
https://app.globalwebindex.com/reports/443
https://store.mintel.com/report/uk-christmas-and-black-friday-market-report

POS Display

DS Smith POS solutions

We can help you with deeper
customerinsights, smarter
innovations and sustainable
POS solutions, all deployed
with speed, aqgility and scale.
Contact us about your next
campaign today.

Packaging

DS Smith Packaging solutions

We help stores increase
efficiency, boost turnoverand
reduce costs. Contact us to
connect with industry leading
packaging strateqists.

Talk to one of
our experts
to find out

more

Innovation

N

Innovation at DS Smith

Our innovation strategy is based
on delivering our objectives on the
immediate, mediumand long-term
horizon. We are investing globally
in our people, plants and our
partner ecosystem. Contact us
about how we can innovate for
now and for next.

Sustainability (
DS Smith Sustainability J
Our circular business model is

built around sustainability, and

we are leading the way towards
alow-carbon, circular economy.

Download our latest report here

s

Smith



https://www.dssmith.com/products-services/pos-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/products-services/packaging-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/company/our-innovation
mailto:anouska.kett@dsmith.com
https://www.dssmith.com/sustainability
https://www.dssmith.com/sustainability/reporting-hub/sustainabilityreport
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