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Summer 2025
Retail Round-Up

, = displays produced by DS Smith

Hello and welcome to our
Summer 2025 Retail Round-Up!

This summer, we've been
exploring retail to capture the
latest point-of-sale displays and
standoutideas shaping the
shopper experience. Inside you'll
find fresh photography, sharp
insights, and a quick look at what's
new in POS. All curated to spark
inspiration and support our
partnerships.

Enjoy the read!



Key market sales

Summer retail news
The Ocean Cleanup _1 50/0

Companies
capitalize on and_Am:—:lz_on Web German
Reckitt to sell menopause Reposit, Smartfill, Services join forces Y
Essential Home market as Manzi water and to accelerate ocean
to Advent number of . . plastic removal O 10
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Source: reuters.com

Source: marketscreener.com Source July data: ec.europa.eu

Source: www.faz.net Source: WwWw.packaginginsights.com
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Unilever address
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company Nivea compared to June 2024:
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Source:Stratégies Logistigue Source: businessoffashion.com

Visit our website: www.dssmith.com



https://www.reuters.com/en/reckitt-sells-essential-home-stake-advent-48-billion-2025-07-18/
https://www.businessoffashion.com/articles/beauty/big-beauty-new-environmental-label/
https://www.marketscreener.com/quote/stock/AMAZON-COM-INC-12864605/news/Amazon-com-The-Ocean-Cleanup-and-AWS-Join-Forces-to-Accelerate-Ocean-Plastic-Removal-using-AI-50515741/
http://www.faz.net/
https://ec.europa.eu/eurostat/en/web/products-euro-indicators/w/4-04092025-ap
https://ec.europa.eu/eurostat/en/web/products-euro-indicators/w/4-04092025-ap
https://www.packaginginsights.com/news/refillable-packaging-emerging-markets-adoption.html
https://www.sacbee.com/news/business/article311858252.html
https://strategieslogistique.com/RETRO-DE-l-ETE-Comment-Mars-et,15217

Summer food & drink inspired trends

Pistachio Renaissance
(Dubai chocolate, gelato, croissants, lattes)

Global Strawberries & Cream twists
(sandwiches, pasta, risotto)

Ice Cream + Wine mashups
(White & Red and strawberry
wine ice creams)

Savory Cocktails
(tomato, miso, kimchi-tinis)

Garden-to-Table freshness
(edible flowers

Maximalist Ice Cubes
(fruit, flowers, wine cubes)

Sardine Mania

Pearl-Shaped Bubble Foods
(‘Fisherman-core’ dishes & décor)

(RTD bubble teas)

Sources: 1. Data & Trends of the European food and drink industry 2024 - FoodDrinkEurope Link:
- N fooddrinkeurope.eu 2. Foodservice trends across the top 5 European markets: France, Germany, Italy,
D rl n ks . UK, Spain. Link: datassential.com 3. Europe’s Summer Drink Trends: Recent insights about non-
. alcoholicdrinks growth, sugar reduction, “smart sodas”, energy drinks, and more. Link: circana.com 4.
- Focus on health, wellbeing, ageing, mental & physical health motivations in Europe. Link:
H ugo Sprltzl Non alco We”ness beve rages innovamarketinsights.com 5. Trendspotting at Fi Europe: Your guide to the biggest food and drink
trends of 2025 Link: insights.figlobal.com 6. Europe Food & Beverage Industry Report 2025 Market s,

forecast (CAGR), key drivers (sustainability, authenticity, etc). Link: cognitivemarketresearch.com

Visit our website: www.dssmith.com Smith



https://www.fooddrinkeurope.eu/resource/data-trends-of-the-european-food-and-drink-industry-2024/
https://datassential.com/europe-food-and-beverage-trends/
https://www.circana.com/post/from-booze-free-bubbles-to-tiktok-teas-the-surprising-new-ways-europe-is-drinking-this-summer-an
https://www.innovamarketinsights.com/trends/food-trends-in-europe/
https://insights.figlobal.com/food-trends/trendspotting-at-fi-europe-your-guide-to-the-biggest-food-and-drink-trends-of-2025-e-mag-
https://www.cognitivemarketresearch.com/regional-analysis/europe-food-and-beverage-market-report

Summer consumer behaviour

this summer to enhance

\}@ 48% of Europeans
S=% homemade BBQ meals.

31% of internet users (~998
million) were interested in
watching sports this summer.

75% of European consumers drank
soft drinks atleast once a monthin

summer 2025, representing around
383 million people.

68% of European consumers
drank bottled still water in summer
2025-about 349 million people.

s

. . . . Source: Dataset: GWI Core, Timeframe:2025 (Q2), Location:Europe.
Visit our website: www.dssmith.com Smith




Summer consumer behaviour

61% of internet usersin
Europe prefer free delivery

50% of European internet users
purchased health foods online in the
when shopping for food last month, a shift coinciding with
online, making it the top rising GLP1 drug adoption and
purchasingdriverin 2025. suggesting these treatments are
driving healthier grocery habits.

50% of Europeans are
willing to pay more for
eco-friendly food
products - indicating eco
and health priorities are
equally strong.

48% of European food buyers
prefer purchasing from local or
independent retailers.

Source: Dataset: GWI Core, Timeframe:2025 (Q2), Location:Europe.

Visit our website: www.dssmith.com




Display activity
In-store this
summer...

Visit our website: wiww.dssmith.com
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Consumer, brand
and retail news

Visit our website: www.dssmith.com



Retail news headlines

Source: wwuw.rtl.fr

Germany: Lidl Transforms
into Successful Clothing
Brand

Source: Nachrichten.at

Austria: Shein named among
top ten online retailers for
first time

Visit our website: www.dssmith.com

Italy: New Princes Group
acquires Carrefour Italia for
EUR1bn

=Y W ] ¥
} } 4 “i ‘*\ Venha assistir ao recorde do Guinness World Records ™
e

e provar A Maior Linha de Lasanha do Mundo!
AW U

- - ' OFFICIAL ”
_ @l 30

Venha assistir ao recorde do Guinness World Records ™
e provar A Maior Linha de Lasanha do Mundo!

20 JULHO

Source: grandsumo.com

Portugal: Lidl Portugal to
attempt world record with
giant lasagna line

Source: www.ilsole24ore.com Source: www.butikstrender.se

Sweden: Lidl Sweden plans
to open 100 more stores

Source: rp-online.de
Germany: 62% of Germans

make purchasing decisions
based on political
considerations

\ 5\

more than 10 billion
times a day.

Source: Www.euronews.com
Global: The barcode was ‘one
of the 50 things that made
the world economy’ but a new
revolutionis coming

14



https://www.rtl.fr/actu/economie-consommation/comment-lidl-est-devenue-une-marque-de-vetements-7900523017
https://www.horecatrends.pl/inne/900/auchan_polska_i_intermarch_otrzymaly_od_uokik_zgode_na_utworzenie_sojuszu_zakupowego,48911.html
https://www.inside-digital.de/news/12-euro-eintritt-dieser-aldi-hat-keine-kassen
https://rp-online.de/wirtschaft/unternehmen/tesla-nestle-und-co-welche-unternehmen-besonders-oft-boykottiert-werden_aid-131589073
https://www.nachrichten.at/wirtschaft/onlinehandel-in-oesterreich-waechst-shein-erstmals-unter-den-top-10;art15,4071259
https://www.ilsole24ore.com/art/new-princes-compra-supermercati-carrefour-italia-AHrZ1ssB?refresh_ce=1
https://www.bursa.ro/cosmo-pharm-crestere-de-40-procente-a-vanzarilor-in-2024-si-isi-propune-extinderea-portofoliului-si-a-productiei-in-2025-22540551
https://grandeconsumo.com/lidl-portugal-quer-bater-recorde-mundial-com-lasanha-gigante/
https://www.butikstrender.se/lidl-kan-oppna-100-butiker-till-i-sverige/
https://www.euronews.com/business/2024/12/30/the-barcode-was-one-of-the-50-things-that-made-the-world-economy-but-a-new-revolution-is-c

POS Display

DS Smith POS solutions

We can help you with deeper
customerinsights, smarter
innovations and sustainable
POS solutions, all deployed
with speed, aqility and scale.
Contact us about your next
campaign today.

Packaging

DS Smith Packaaing solutions

We help storesincrease
efficiency, boost turnoverand
reduce costs. Contact us to
connect with industry leading
packaging strategists.

Talk to one of
our experts to
find out more

Innovation

NG

Innovation at DS Smith

Ourinnovation strategy is based
on delivering our objectives on the
immediate, medium and long-term
horizon. We are investing globally
in our people, plants and our
partner ecosystem. Contact us
about how we can innovate for
now and for next.

Sustainability {
DS Smith Sustainability - /‘
Our circular business model is

built around sustainability, and

we are leading the way towards a
low-carbon, circular economy.

Download our latest report here

s

Smith



https://www.dssmith.com/products-services/pos-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/products-services/packaging-solutions
mailto:sarah.holmes@dssmith.com
https://www.dssmith.com/company/our-innovation
mailto:anouska.kett@dsmith.com
https://www.dssmith.com/sustainability
https://www.dssmith.com/sustainability/reporting-hub/sustainabilityreport

Thank You

Danke Dankjewel Bnaropgaps Wil Hvala Dékuji Tak Aitdh Kiitos Merci Euxopiotw

Koszonom Grazie Paldies AcCiG Bwu 6narogapam &1 <& Dziekuje Obrigado Multumesc

Dakujem Gracias Tack weunu Tesekkiir ederim

www.dssmith.com

Disclaimer: The POS display photography featured in this newsletter is produced using ourown
resources. Its sole purpose s to illustrate how various POS displays appear in retail environments. We
do not endorse, or show preference for any specific product, brand, manufacturer, or retailer.
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