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June
Overview

Take-home
grocery sales
rose by just
1.1%

wettestspring R ~ R The average
on record @ - W shoppervisited

Source: Kantar . a Su permarkEt
Walitr : :
sllEosE times this

welcomed

month - down

of
new from16.4in

consumers
shopping at
multiple
NI EIUEILES

shoppers
through its
doors

Source: Kantar

June last year.

Source: Kantar

Source: Barclays

Let’s take alook at what we saw in-store... ’S%h
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In-store
activation



In-store
activation themes

Sustainability Sport Competition Summer

G Indicates POS designed & produced by DS Smith Retail Marketing.
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Key
G r O C e r ‘ S i b Y *Sticky dots to replace plastic price ticket holders (SELs)

In-aisle )
takeover WOW display
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Grocery | Sainsburys

Mixed products
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Gravity Characters printed :
fed onside panels
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Key

rO C e r ‘ : : *Sticky dots toreplace plastic price ticket holders (SELs)

3D components

7 FinishUtimate | From £4.60 |
Tobacco it

9 s /400wt

Seasonal
display
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Key
*Sticky dots toreplace plastic price ticket holders (SELs)

Grocery | TESCO

Units utilises

primary packs
efficiently

Sustainable
messaging

» 1 Nestlé Shreddies £3.50
3 6308 /600¢
£2.25

Clubcard
Includes: Original and e
The Coco One -
¢

ona classic

Product Y oeme
imagery :

£1.85 i

Uggzﬂpa Clubcard ]
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Stackable
trays
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Stackable
trays

Product
imagery
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Grocery | TESCO

Influencer
inspired
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Key

*Sticky dots toreplace plastic price ticket holders (SELs)

Clear product
messaging

Stackable
trays
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Key
*Sticky dots toreplace plastic price ticket holders (SELs)

Contrasting print
on primary and
display
N T‘, 1: 1)

Recognisable
brand colours

Stackable
SRP’s

Unit utilises
SRPs efficiently
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Health & Beauty | W
LI

Cross channel

placement
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3D

Locators to
display primary
products upright

Shelf clip strip
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Key

V [] *Sticky dots toreplace plastic price ticket holders (SELs)

2 Signature brand
(1)
©

colours

NMORPIHE

Rounded
shoulders

Please remove a
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. .5(,// components

Signature brand
colours
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Various

Bold print
& colour

Header card uses
high quality print

SHEBA SUPPORTING
CORAL REFF
RESTORATION

Key
*Sticky dots toreplace plastic price ticket holders (SELs)

In-aisle 3D
display
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Retailler news



Operations

Co-opis expanding Sainsbury'’s

its premium and showcasesit’s nan 400 mora nf

g superdrug op open 40U more or
world lager offer Onle SI'EOI resets latest product offer _Superdrug opens .‘,: ‘;I“ 400 moBe Plf
with over 50 new e and format design its largest UK store its Morrisons Daily

: nvenience stores
lines. at upgraded store convenience store

Morrisons is set to

s
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https://www.grocerygazette.co.uk/2024/06/04/co-op-premium-beer-reset/
https://www.grocerygazette.co.uk/2024/06/04/co-op-premium-beer-reset/
https://www.grocerygazette.co.uk/2024/06/04/co-op-premium-beer-reset/
https://www.grocerygazette.co.uk/2024/06/04/co-op-premium-beer-reset/
https://www.grocerygazette.co.uk/2024/06/04/co-op-premium-beer-reset/
https://www.kamcity.com/namnews/uk-and-ireland/convenience/one-stop-resets-alcohol-range/
https://www.kamcity.com/namnews/uk-and-ireland/convenience/one-stop-resets-alcohol-range/
https://www.kamcity.com/namnews/uk-and-ireland/supermarkets/sainsburys-showcases-its-latest-product-offer-and-format-design-at-upgraded-store/
https://www.kamcity.com/namnews/uk-and-ireland/supermarkets/sainsburys-showcases-its-latest-product-offer-and-format-design-at-upgraded-store/
https://www.kamcity.com/namnews/uk-and-ireland/supermarkets/sainsburys-showcases-its-latest-product-offer-and-format-design-at-upgraded-store/
https://www.kamcity.com/namnews/uk-and-ireland/supermarkets/sainsburys-showcases-its-latest-product-offer-and-format-design-at-upgraded-store/
https://www.kamcity.com/namnews/uk-and-ireland/supermarkets/sainsburys-showcases-its-latest-product-offer-and-format-design-at-upgraded-store/
https://www.kamcity.com/namnews/uk-and-ireland/healthbeauty/superdrug-opens-its-largest-uk-store/
https://www.kamcity.com/namnews/uk-and-ireland/healthbeauty/superdrug-opens-its-largest-uk-store/
https://www.grocerygazette.co.uk/2024/06/26/morrisons-400-convenience-stores/
https://www.grocerygazette.co.uk/2024/06/26/morrisons-400-convenience-stores/
https://www.grocerygazette.co.uk/2024/06/26/morrisons-400-convenience-stores/
https://www.grocerygazette.co.uk/2024/06/26/morrisons-400-convenience-stores/

Sustainability

Asda expands food The Perfume Shop Kingfisher reveals

donation scheme updates recycling half of sales come

with FareShare and units following from sustainable
Olio 67% increase products

2 Garlie, 8. He
qﬂCKEN K| VII;S7 i
e

Sainsbury’s cuts
plastic waste by

almost 700 tonnes

in packaging
revamp

s
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https://www.grocerygazette.co.uk/2024/06/17/aldi-recycled-plastic-crisp/
https://www.grocerygazette.co.uk/2024/06/17/aldi-recycled-plastic-crisp/
https://www.grocerygazette.co.uk/2024/06/17/aldi-recycled-plastic-crisp/
https://www.grocerygazette.co.uk/2024/06/17/aldi-recycled-plastic-crisp/
https://www.grocerygazette.co.uk/2024/06/17/aldi-recycled-plastic-crisp/
https://www.sustainability-beat.co.uk/2024/06/06/asda-food-fareshare-olio/
https://www.sustainability-beat.co.uk/2024/06/06/asda-food-fareshare-olio/
https://www.sustainability-beat.co.uk/2024/06/06/asda-food-fareshare-olio/
https://www.sustainability-beat.co.uk/2024/06/06/asda-food-fareshare-olio/
https://www.sustainability-beat.co.uk/2024/06/17/perfume-shop-recycling/
https://www.sustainability-beat.co.uk/2024/06/17/perfume-shop-recycling/
https://www.sustainability-beat.co.uk/2024/06/17/perfume-shop-recycling/
https://www.sustainability-beat.co.uk/2024/06/17/perfume-shop-recycling/
https://www.retailgazette.co.uk/blog/2024/06/kingfisher-sustainable-sales/
https://www.retailgazette.co.uk/blog/2024/06/kingfisher-sustainable-sales/
https://www.retailgazette.co.uk/blog/2024/06/kingfisher-sustainable-sales/
https://www.retailgazette.co.uk/blog/2024/06/kingfisher-sustainable-sales/
https://www.retailgazette.co.uk/blog/2024/06/sainsburys-packaging-waste/
https://www.retailgazette.co.uk/blog/2024/06/sainsburys-packaging-waste/
https://www.retailgazette.co.uk/blog/2024/06/sainsburys-packaging-waste/
https://www.retailgazette.co.uk/blog/2024/06/sainsburys-packaging-waste/
https://www.retailgazette.co.uk/blog/2024/06/sainsburys-packaging-waste/

Waitrose has
Lidland WWF relaunched its Have supermarket

Tesco taking partin = ey ] Morrisons security measures

trials of barcode . : : explorina cash and ruined the
s Ve LU re international range with nearly exploring cash and S Tows
replacement partnership 200 new and carry model shopping

e =R d Y experience?
improved products

s
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https://www.kamcity.com/namnews/uk-and-ireland/supermarkets/tesco-taking-part-in-trials-of-barcode-replacement/
https://www.kamcity.com/namnews/uk-and-ireland/supermarkets/tesco-taking-part-in-trials-of-barcode-replacement/
https://www.kamcity.com/namnews/uk-and-ireland/supermarkets/tesco-taking-part-in-trials-of-barcode-replacement/
https://www.kamcity.com/namnews/uk-and-ireland/discounters/lidl-and-wwf-launch-international-partnership/
https://www.kamcity.com/namnews/uk-and-ireland/discounters/lidl-and-wwf-launch-international-partnership/
https://www.kamcity.com/namnews/uk-and-ireland/discounters/lidl-and-wwf-launch-international-partnership/
https://www.kamcity.com/namnews/uk-and-ireland/discounters/lidl-and-wwf-launch-international-partnership/
https://www.grocerygazette.co.uk/2024/06/14/waitrose-premium-no-1-range/
https://www.grocerygazette.co.uk/2024/06/14/waitrose-premium-no-1-range/
https://www.grocerygazette.co.uk/2024/06/14/waitrose-premium-no-1-range/
https://www.grocerygazette.co.uk/2024/06/14/waitrose-premium-no-1-range/
https://www.grocerygazette.co.uk/2024/06/14/waitrose-premium-no-1-range/
https://www.grocerygazette.co.uk/2024/06/14/waitrose-premium-no-1-range/
https://www.betterretailing.com/breaking-morrisons-and-nisa-exploring-cash-and-carry-model/
https://www.betterretailing.com/breaking-morrisons-and-nisa-exploring-cash-and-carry-model/
https://www.betterretailing.com/breaking-morrisons-and-nisa-exploring-cash-and-carry-model/
https://www.grocerygazette.co.uk/2024/06/27/supermarkets-security-measures/
https://www.grocerygazette.co.uk/2024/06/27/supermarkets-security-measures/
https://www.grocerygazette.co.uk/2024/06/27/supermarkets-security-measures/
https://www.grocerygazette.co.uk/2024/06/27/supermarkets-security-measures/
https://www.grocerygazette.co.uk/2024/06/27/supermarkets-security-measures/

Brand trends



Sustainability New Listings

8.

SOAP
GRIPPER
(i

SINCE 1857

R
JOHN WEST

Pladhés Har;ed
the packaging
across its Jacob's

Cream Crackers

5

Mondeléz develop
a hew recyclable : Dr.Squatch secures
paper-base packing Mutti expands first retail listing
solution for presencein Tesco with Waitrose

multipacks.

Tinned fish
manufacturer John

West has cut
excess packaging

boxes to reduce

lastic by 78% aluminium strip.
plastic by 78%.

s
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https://www.grocerygazette.co.uk/2024/06/11/jacobs-plastic-packaging/
https://www.grocerygazette.co.uk/2024/06/11/jacobs-plastic-packaging/
https://www.grocerygazette.co.uk/2024/06/11/jacobs-plastic-packaging/
https://www.grocerygazette.co.uk/2024/06/11/jacobs-plastic-packaging/
https://www.grocerygazette.co.uk/2024/06/11/jacobs-plastic-packaging/
https://www.grocerygazette.co.uk/2024/06/11/jacobs-plastic-packaging/
https://www.grocerygazette.co.uk/2024/06/25/john-west-new-strip-twist-cans/
https://www.grocerygazette.co.uk/2024/06/25/john-west-new-strip-twist-cans/
https://www.grocerygazette.co.uk/2024/06/25/john-west-new-strip-twist-cans/
https://www.grocerygazette.co.uk/2024/06/25/john-west-new-strip-twist-cans/
https://www.grocerygazette.co.uk/2024/06/20/cadbury-mondelez-paper-package/
https://www.grocerygazette.co.uk/2024/06/20/cadbury-mondelez-paper-package/
https://www.grocerygazette.co.uk/2024/06/20/cadbury-mondelez-paper-package/
https://www.grocerygazette.co.uk/2024/06/20/cadbury-mondelez-paper-package/
https://www.grocerygazette.co.uk/2024/06/20/cadbury-mondelez-paper-package/
https://www.kamcity.com/namnews/products-promotions/mutti-expands-presence-in-tesco/
https://www.kamcity.com/namnews/products-promotions/mutti-expands-presence-in-tesco/
https://www.kamcity.com/namnews/products-promotions/dr-squatch-secures-first-retail-listing-with-waitrose/
https://www.kamcity.com/namnews/products-promotions/dr-squatch-secures-first-retail-listing-with-waitrose/
https://www.kamcity.com/namnews/products-promotions/dr-squatch-secures-first-retail-listing-with-waitrose/

New listings

il S — S LNEW | GRAB&GO!

e CHEEZ I‘@ CHEH T

o ITCHEN o 1

HIGH PROTEIN

% THEGYM
% Tchen Jj | T

Z CHICKEN & b
MUSHROOM SI%RM
X
ARLENCI».‘« ORL"Jj; ? 1

listing W|th 500 Co-
The Gym Kitchen New clean ener op stores and Punchy drinks US snack brand

launches instant drink REIGN Storm extends rangein enter hydration Cheez-it to launch
noodles in Asda lands in UK Holland & Barrett market inthe UK
and Whole Foods

s

Smith
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https://retailtimes.co.uk/the-gym-kitchen-launches-instant-noodles-in-asda/
https://retailtimes.co.uk/the-gym-kitchen-launches-instant-noodles-in-asda/
https://retailtimes.co.uk/the-gym-kitchen-launches-instant-noodles-in-asda/
https://retailtimes.co.uk/a-storm-is-coming-new-clean-energy-drink-reign-storm-lands-in-uk/
https://retailtimes.co.uk/a-storm-is-coming-new-clean-energy-drink-reign-storm-lands-in-uk/
https://retailtimes.co.uk/a-storm-is-coming-new-clean-energy-drink-reign-storm-lands-in-uk/
https://retailtimes.co.uk/surreal-secures-listing-with-500-co-op-stores-and-extends-range-in-holland-barrett-and-whole-foods-market/
https://retailtimes.co.uk/surreal-secures-listing-with-500-co-op-stores-and-extends-range-in-holland-barrett-and-whole-foods-market/
https://retailtimes.co.uk/surreal-secures-listing-with-500-co-op-stores-and-extends-range-in-holland-barrett-and-whole-foods-market/
https://retailtimes.co.uk/surreal-secures-listing-with-500-co-op-stores-and-extends-range-in-holland-barrett-and-whole-foods-market/
https://retailtimes.co.uk/surreal-secures-listing-with-500-co-op-stores-and-extends-range-in-holland-barrett-and-whole-foods-market/
https://retailtimes.co.uk/surreal-secures-listing-with-500-co-op-stores-and-extends-range-in-holland-barrett-and-whole-foods-market/
https://retailtimes.co.uk/surreal-secures-listing-with-500-co-op-stores-and-extends-range-in-holland-barrett-and-whole-foods-market/
https://www.talkingretail.com/products-news/soft-drinks/punchy-drinks-enter-hydration-market-04-06-2024/
https://www.talkingretail.com/products-news/soft-drinks/punchy-drinks-enter-hydration-market-04-06-2024/
https://www.talkingretail.com/products-news/soft-drinks/punchy-drinks-enter-hydration-market-04-06-2024/
https://www.grocerygazette.co.uk/2024/06/29/cheez-it-uk/
https://www.grocerygazette.co.uk/2024/06/29/cheez-it-uk/
https://www.grocerygazette.co.uk/2024/06/29/cheez-it-uk/

Fuel Up - Nomadic
Fuel Up - Nomadic Starbucks launches World of Sweets

Fruit Shoot launches Big Babol :
expands into Magic Cubes - b%gi:s {eape ;;"a';ch debut RTD protein unveils new lines
squash category coII)oubrl;Ichanin _EW range from Barratt
ubble-gum ==

s

Smith
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https://www.kamcity.com/namnews/products-promotions/fruit-shoot-expands-into-squash-category/
https://www.kamcity.com/namnews/products-promotions/fruit-shoot-expands-into-squash-category/
https://www.kamcity.com/namnews/products-promotions/fruit-shoot-expands-into-squash-category/
https://retailtimes.co.uk/chupa-chups-launches-big-babol-magic-cubes-colour-changing-bubble-gum/
https://retailtimes.co.uk/chupa-chups-launches-big-babol-magic-cubes-colour-changing-bubble-gum/
https://retailtimes.co.uk/chupa-chups-launches-big-babol-magic-cubes-colour-changing-bubble-gum/
https://retailtimes.co.uk/chupa-chups-launches-big-babol-magic-cubes-colour-changing-bubble-gum/
https://retailtimes.co.uk/chupa-chups-launches-big-babol-magic-cubes-colour-changing-bubble-gum/
https://retailtimes.co.uk/fuel-up-nomadic-boosts-range-with-complete-meal-drinks/
https://retailtimes.co.uk/fuel-up-nomadic-boosts-range-with-complete-meal-drinks/
https://retailtimes.co.uk/fuel-up-nomadic-boosts-range-with-complete-meal-drinks/
https://retailtimes.co.uk/fuel-up-nomadic-boosts-range-with-complete-meal-drinks/
https://retailtimes.co.uk/starbucks-launches-debut-rtd-protein-range/
https://retailtimes.co.uk/starbucks-launches-debut-rtd-protein-range/
https://retailtimes.co.uk/starbucks-launches-debut-rtd-protein-range/
https://www.talkingretail.com/products-news/confectionery/world-of-sweets-unveils-new-lines-from-barratt-13-06-2024/
https://www.talkingretail.com/products-news/confectionery/world-of-sweets-unveils-new-lines-from-barratt-13-06-2024/
https://www.talkingretail.com/products-news/confectionery/world-of-sweets-unveils-new-lines-from-barratt-13-06-2024/

) o FAMMIEC S

PODGERS®

Multimillion pound
re-launch for

Jammie Dodgers

Brand refresh

Pip Organic
rebrands Apple Fizz

Miiller Light range
re-launched

New look for

Thatchers Cloudy
Lemon

s

Smith
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https://www.kamcity.com/namnews/products-promotions/multimillion-pound-relaunch-for-jammie-dodgers/
https://www.kamcity.com/namnews/products-promotions/multimillion-pound-relaunch-for-jammie-dodgers/
https://www.kamcity.com/namnews/products-promotions/multimillion-pound-relaunch-for-jammie-dodgers/
https://retailtimes.co.uk/pip-organic-rebrands-apple-fizz-with-new-design-to-appeal-to-tweens/
https://retailtimes.co.uk/pip-organic-rebrands-apple-fizz-with-new-design-to-appeal-to-tweens/
https://www.talkingretail.com/products-news/chilled/muller-light-range-re-launched-11-06-2024/
https://www.talkingretail.com/products-news/chilled/muller-light-range-re-launched-11-06-2024/
https://www.talkingretail.com/products-news/alcohol/new-look-for-thatchers-cloudy-lemon-04-06-2024/
https://www.talkingretail.com/products-news/alcohol/new-look-for-thatchers-cloudy-lemon-04-06-2024/

Partnerships

ey P

T RO
\ CHAMERE |

- : Nestlé Cheerios Guinness to Boost announces
Brg;“(}.f SZ??:';IS teams with the become official sponsorship of
p =C . ? sponsaorsnip or

with Emilv in Paris British Pa_ral_ mpic beer of_the English football club with
Association Premier League unique history

s

Smith
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https://www.talkingretail.com/products-news/alcohol/quintessential-brands-partners-with-emily-in-paris-26-06-2024/
https://www.talkingretail.com/products-news/alcohol/quintessential-brands-partners-with-emily-in-paris-26-06-2024/
https://www.talkingretail.com/products-news/alcohol/quintessential-brands-partners-with-emily-in-paris-26-06-2024/
https://www.talkingretail.com/products-news/grocery/nestle-cheerios-teams-with-the-british-paralympic-association-19-06-2024/
https://www.talkingretail.com/products-news/grocery/nestle-cheerios-teams-with-the-british-paralympic-association-19-06-2024/
https://www.talkingretail.com/products-news/grocery/nestle-cheerios-teams-with-the-british-paralympic-association-19-06-2024/
https://www.talkingretail.com/products-news/grocery/nestle-cheerios-teams-with-the-british-paralympic-association-19-06-2024/
https://www.talkingretail.com/products-news/alcohol/guinness-to-become-official-beer-of-the-english-premier-league-12-06-2024/
https://www.talkingretail.com/products-news/alcohol/guinness-to-become-official-beer-of-the-english-premier-league-12-06-2024/
https://www.talkingretail.com/products-news/alcohol/guinness-to-become-official-beer-of-the-english-premier-league-12-06-2024/
https://www.talkingretail.com/products-news/alcohol/guinness-to-become-official-beer-of-the-english-premier-league-12-06-2024/
https://www.talkingretail.com/products-news/soft-drinks/boost-announces-sponsorship-of-football-club-with-unique-history-12-06-2024/
https://www.talkingretail.com/products-news/soft-drinks/boost-announces-sponsorship-of-football-club-with-unique-history-12-06-2024/
https://www.talkingretail.com/products-news/soft-drinks/boost-announces-sponsorship-of-football-club-with-unique-history-12-06-2024/
https://www.talkingretail.com/products-news/soft-drinks/boost-announces-sponsorship-of-football-club-with-unique-history-12-06-2024/

Consumer
trends

Consumers reveal
‘summer of sport’
spending plansin
survey

See article

Switch to cheaper
grocery brands
continues, says
KPMG survey

See article

More thana
quarter of UK
shoppers now
only buy goods
on promotion

See article

‘Fakeaways’ on
therise, new
data shows

See article

Retail Marketing


https://www.talkingretail.com/news/industry-news/switch-to-cheaper-grocery-brands-continues-says-kpmg-survey-20-06-2024/
https://www.talkingretail.com/news/industry-news/consumers-reveal-summer-of-sport-spending-plans-in-survey-10-06-2024/
https://www.talkingretail.com/news/industry-news/more-than-a-quarter-of-uk-shoppers-now-only-buy-goods-on-promotion-pricer-research-shows-04-06-2024/
https://www.talkingretail.com/news/industry-news/fakeaways-on-the-rise-new-data-shows-03-06-2024/

POPAI

Exciting news!! { \warps

NOMINATED

We have been nominated for not
just one, but 4 awards for this
year's 3% POPAI Awards 2024 3%

We have been nominated across 3
different categories:

2 X Grocery Temp display

=
\ |
t ,'}.[iB
/a,‘;'
&

% Stock u. No.1 A

Pctl'oodhnd'

Grocery Theatrical

Wholesale

Retail Marketing



Find us at London Packaging Week!

To book your place at
London Packaging Week
follow the link here:

https://invt.io/1exbq90rpz8



https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Finvt.io%2F1exbq90rpz8&data=05%7C02%7CLauren.Wilkinson%40dssmith.com%7Ccf7fd03214e2491f795b08dcad629b31%7C423430e8247c44d1976722723b7d4cb2%7C0%7C0%7C638575886222731771%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=72MVLwd6lTtUF5WGTSru3BH6iE4nToCgUn%2FewVBWXi8%3D&reserved=0

Thank you
&0

Smith

Marketing & Innovation Team

To leave feedback or request further information
please contact: DSSRM.Ml@dssmith.com
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Create responsibly,
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